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How to use this book 

This book gives you ideas for Facebook posts you can use on your own business page to help 

you grow your business. 

It’s been written with tourism businesses in mind, and features successful Facebook posts 

from others in this sector including holiday cottages, hotels, tourism information centres 

and restaurants. 

Each suggestion includes an example to show you the idea in practice and get your creative 

juices flowing. 

Once you’ve familiarised yourself with the different types of posts, you can print out the 

checklist on page 40 and pin it to your noticeboard so next time you’re stuck for Facebook 

content, you’ll have plenty of inspiration.  

You can also use this book to plan your content in advance, using the attached Content 

Calendar on page 41. 

I would love to hear which posts work best for you – email me your feedback at 

lucy@perfectbalancemarketing.com or share links to your fabulous posts on my Facebook 

page*. 

* To get the link to an individual post, simply click the little grey date or time above your 

post and copy the URL from the browser bar: 

  

mailto:lucy@perfectbalancemarketing.com
https://www.facebook.com/perfectbalancemarketing/
https://www.facebook.com/perfectbalancemarketing/
https://www.facebook.com/perfectbalancemarketing/photos/a.332497306821593.74006.136861239718535/1039650756106241/?type=3&theater
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Introduction: 

If I had to identify the most common criticism of Facebook from businesses it would be how 

few people see their posts. 

You craft the perfect post, hit publish and wait for the flood of comments and shares.  

But instead, crickets.  

Silence.  

Nothing.  

Nada. 

What’s more demotivating than that? And why is Facebook making it so hard? 

If your Facebook business page has 1,000 likes, you know that at some time at least 1,000 

people have clicked the ‘like’ button on your page to say they’re interested in seeing your 

updates.  

But this isn’t enough. 

Just because someone likes your page doesn’t mean they see your updates. 

Why?  

There is competition in your newsfeed from hundreds of people and companies all day 

every day, so your Facebook feed could potentially become so busy (think Twitter) that you 

become overwhelmed with content. 

“There’s more competition for what they (users) see, so only the highest quality 

content is actually going to get through and get shown to those people,”  

says Facebook founder and CEO, Mark Zuckerberg. 

So instead of just showing everything that everyone’s posted in the newsfeed, Facebook 

uses an algorithm which decides which posts get shown to people.  

The challenge for us as businesses is to understand what our fans want so we can focus on 

giving it to them. Sales messages are boring – no-one wants to be sold to on Facebook – so 

we need to create posts that people like to see. 

What’s the situation at the moment? 

Facebook organic reach is currently less than 6% for most business pages. 

6%?!  

That’s less than one in 17 people seeing your post. Ugh. Rubbish. 

Luckily all is not lost – if you work hard to give people what they want by sharing useful, 

interesting and entertaining content, they are more likely to engage with it.  
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This means your page gets a gold star from Facebook as they choose to show it to more of 

your fans.  

A like, comment, click or share is like a vote to the geeks at Facebook as it shows that your 

post is relevant to your audience, so they show it to more people. 

Confused? 

You’re not alone. 

But in short, if you post something that your fans like (because it makes them laugh, helps 

them out or gives them a little boost of feel-good endorphins), then they’re more likely to 

click on it. This is a good thing. 

So what should you post? What type of content is going to get your fans clicking and 

commenting? 

Enter the 31 Facebook posts that pop. 

It can be a real struggle to think of fresh new content each day, so I’ve done some digging 

around Facebook and found a month’s worth of ideas for great posts that consistently 

generate a good number of likes, comments, shares and clicks. 
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1. Get personal and share your opinion 

This one takes a bit of practice because we’re used to being vanilla when we post online as a 

business, but the occasional opinion is a great way to build rapport with your audience and 

connect on a new level. 

The posts that have done best on my Facebook page have been the personal posts that 

share what I’m working on, where I am or my opinion on something. 

 

 
 

Personal opinions stand out because they’re not the norm. 

One of the benefits of being a small business over a large corporation is that it’s okay to 

show your own personality in your posts.  

If you are the person on the end of the phone, on the other side of the Facebook page and 

in the back end of the Twitter account, you can easily get personal in your posts and show a 

side of you that normally only guests get to see when they arrive. 

 

  

https://www.facebook.com/116283685076903/photos/a.125317117506893.9159.116283685076903/1089674504404478/?type=3
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2. Look back in time with #ThrowBackThursday 

You might have heard of this one but it’s such a fab one I couldn’t not mention it.  

#ThrowBackThursday is a common theme used on various social networks where users 

share photos from the past and reminisce about times gone by.  

Facebook’s not what it used to be (pun intended – gah!) but even it likes to remind us of 

previous occasions by showing us old posts in our newsfeed that we shared in the past, 

particularly of photos that got a lot of shares and comments. 

 

The popularity of #ThrowBackThursday means you may attract new fans by simply using the 

hashtag in your post, but it’s also a simple way of publishing content that your fans will 

enjoy seeing.  

 

What did your holiday cottages look like 20 years ago? What did you look like when you first 

launched your business? What did your first ever logo and brochure look like? 

Sharing images from the past shows you’ve been around a while and helps build trust with 

your readers. They may even remember some of the shots you share and join in the 

conversation with their memories. 

  

https://www.facebook.com/WhitbyHolCot/posts/902097653245055
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3. Photo of your view #rightnow 

What’s the view from your window right now? Can you see flowers? Hills? The sea? Perhaps 

mountains? Cows? Sheep? I can see the trees across the valley from my house, the little 

green shoots on the hydrangea bushes in the garden and the clouds racing across the blue 

sky. 

Whatever your view, it’s probably very different to mine, so give people a peek into what’s 

happening where you are by sharing a simple photo of what you can see. 

 

Perhaps the cat’s laying in the sunshine on the wall outside, or the dog’s curled up under 

your desk dreaming of chasing rabbits and digging for bones.  

All of this stuff seems boring and normal to you but to others it shows you’re a real person 

with a life outside of your business and it helps them get to know you more.  

We buy from people we know, like and trust, and these  

types of photos can start to build that oh-so-valuable rapport. 

 

  

https://www.facebook.com/189809924405329/photos/a.686057754780541.1073741825.189809924405329/921871994532448/?type=3&theater
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4. Ask questions – then respond 

What’s your favourite restaurant? Where is your favourite beach? What’s your favourite 

local pub?  

Already I bet you’re thinking up your answer…. There’s no judgement. I’m not asking you to 

tell me the best restaurant in the county, just your favourite.  

You may be surprised how willing people are to share their opinions on your page if you ask 

the right questions. 

 

But the real magic comes when you stick around on your page and reply to their comments.  

It doesn’t have to be war and peace, just a “Woah I love that place!” or “Oo haven’t tried 

there – must give it a try” as well as the obligatory “Thanks for your ideas – love them!” 

 

  

https://www.facebook.com/groups/500493680082315/permalink/667764773355204/
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5. Other people’s video 

You know video is huge on Facebook right now? It’s enjoying the greatest organic reach 

over images and text posts, particularly when it’s uploaded straight to Facebook rather than 

linking from YouTube. 

 

(Click to view this video of the Norfolk Broads in a new window). 

But creating new videos can take time, and you’re busy running your business.  

Not a problem because luckily thousands of other pages are publishing video content, and 

this will help your page’s organic reach without much effort from you at all. 

All you need to do is find these pages, like them to ensure you see their content in your 

pages feed, then share to your own page when something relevant pops up.  

NB I go into much more detail about this in the 28-day Quick Start Tourism Marketing 

Course, where I run through exactly where to find awesome content, how to view updates 

just from these pages and how to share it to your own business page, both in real time and 

by scheduling. Click here to get the run down on the course and to join. 

  

https://www.facebook.com/EastViewFarmHolidayCottages/videos/vb.119767514711497/979290982092475/?type=2&theater
https://www.perfectbalancemarketing.com/courses/quick-start-tourism/
https://www.perfectbalancemarketing.com/courses/quick-start-tourism/
https://www.perfectbalancemarketing.com/courses/quick-start-tourism/
https://www.facebook.com/EastViewFarmHolidayCottages/videos/vb.119767514711497/979290982092475/?type=2&theater
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6. Link to a blog post 

Why do you have a Facebook page? Hopefully you have some goals other than just getting 

‘likes’ and one of them may be to increase your web traffic by encouraging fans to click 

through from Facebook to your site.  

If you have useful content on your blog, Facebook is a great place to promote it. 

 

Make sure you include an eye-catching image with the blog post link so users can easily see 

what to expect from the post as they scroll through their feed. Plus images jump out of the 

newsfeed so will also help bring you more traffic. 

 

 

  

https://www.facebook.com/menaiholidaycottages/posts/10154167541864374
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7. Reviews 

Before I book any holiday accommodation I check TripAdvisor. 

There, I said it. 

This is after a disastrous stay in Exeter a few years ago where we stayed in a hotel “off the 

beaten track” to try and break away from the routine places we normally visit – we were 

thoroughly disappointed with the dated décor, appalling service and limited facilities. 

If I’d checked TripAdvisor before booking, I would have known what to expect. 

Never again. 

Whatever you think of review sites, they are a massive influence on others’ decisions to stay 

with you (or not) so any good reviews present a real opportunity. 

 

Shout about them! Show those amazing reviews off and share them on your Facebook page 

– this type of social proof is the best advertisement your business can get, so use it. 

 

https://www.facebook.com/permalink.php?story_fbid=1018603328205791&id=165396376859828
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8. Inspirational quotes 

Research has shown that people like to share content on Facebook that makes them look 

good. 

This is why inspirational quotes are such a hit – people like others to see them as 

“inspirational”. 

 

Create your own personal style when you publish yours using a free tool such as Canva, 

where you can add your logo to your quotes as well as a background image, and then 

schedule weekly quotes to inspire your fans.  

Perhaps create a #hashtag such as #MotivationalMonday to group these type of posts 

together and make it easy for fans to see them all in one place. 

 

  

https://www.canva.com/
https://www.facebook.com/hostelbookers/photos/a.347055276844.153303.6695061844/10153138729881845/?type=3&theater
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9. The weather 

As Brits, the weather is one of our favourite topics of conversation and with photos like this, 

it’s easy to see why: 

 

Give your fans regular updates on what’s happening where you are to show them just what 

they’re missing. 

 

The weather puts on 

quite a show all year-

round, from beautiful 

sunrises and sunsets to 

awe-inspiring storms 

and unseasonably low 

temperatures creating 

beautiful frosted 

mornings. 

https://www.facebook.com/FenteroonFarmHolidayCottages/posts/1127442620601254
https://www.facebook.com/WhitbyHolCot/photos/a.234397533348407.52719.220142771440550/913429368778550/?type=3&theater
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10. How to cook a local speciality (video) 

Cooking is big on social media – videos like the one below from Buzzfeed Food play 

automatically as fans scroll down their feed, easily outperforming most other posts in terms 

of reach. 

 

Or maybe you could impress your fans with a video showing your chef in action: 

 

Have fun and experiment with different types of vid to see what works.  

They’re not high production, they’re 

not mass budget, but they are quick 

and simple, and they make the viewer 

feel they could easily give it a go 

themselves. 

What could you show your fans how 

to cook? Perhaps a Cream Tea, or a 

marinade they could use in their next 

barbecue.  

Maybe you have a signature dessert 

on your restaurant’s menu that you 

could film yourself preparing – 

timelapse videos work really well for 

this type of video. 

https://www.facebook.com/BuzzFeedFood
https://www.facebook.com/BuzzFeedFood/posts/1264225013590722
https://www.facebook.com/carouselLondon/videos/vb.321912894641013/600752466757053/?type=2&theater
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11. Bizarre products 

Knowing who your customer is means knowing what they will find funny and interesting.  

If you know they love dogs, find funny dog products that they will love to share with their 

friends on Facebook. 

Remember, people love to share stuff on Facebook that shows them in a good light, making 

them look funny or intelligent. 

If they love baking, find products that they can bring on holiday to make their lives easier or 

that you supply to all guests in your accommodation. 

Or if they love camping, find bizarre and unusual tents like this one: 

 

  

https://www.facebook.com/monkeytreeholidaypark/posts/1024331160958720
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12. Meet the team 

One of the things that makes you different from your competition is you and your team. 

Not just the special touches like the personalised handwritten note left by the 

accommodation manager for guests on arrival or the welcome pack and bottle of wine, but 

the unique personalities of your staff. 

 

Give your fans the chance to get your team before they even book with you by personalising 

your page with regular Meet the Team posts and interviews. 

 

  

https://www.facebook.com/WatergateBay/photos/a.168406476610.132141.50338831610/10152631704631611/?type=3&theater
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13. Personal stories 

How well do you know your guests? How well do they know you? Do they know the names 

of your kids? Your dogs?  

How you talk to your guests is a big part of what makes their holiday special, so keep this 

conversation going on your Facebook page. 

This post by Liz of The Old Deanery Holiday Cottages in Ireland shared how she sadly lost her 

dog but later found a new one from a nearby rescue centre. 

 

Liz asked her fans for help choosing a name for the new member of the family and was 

inundated with suggestions. Guests who visit in the future are going to want to meet the 

gorgeous new dog, particularly if their suggested name was chosen. 

Stories are far more memorable than endless posts about special offers and late deals, so 

don’t be afraid to open up a bit and involve your fans a bit in your life. 

 

  

https://www.facebook.com/111263552234953/photos/a.321982764496363.91289.111263552234953/1230374750323822/?type=3&theater
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14. Round-up post 

You know how I’ve already mentioned how video is super effective on Facebook right now? 

Well it doesn’t actually have to be ‘film’ to be classified as video. 

Slideshows made up of photos will also auto-play, bringing you (wait for it….) greater 

organic reach – yippee!  

 

 

A few ideas of slideshows you could create:  

 Photos of live entertainment at your holiday business 

 Photos from an event in the local town 

 Photos you took on a coastal walk at the weekend 

 Photos of the meals being served on your new menu 

 Photos of the newly refurbished rooms in your holiday cottages 

You get the idea – get creative and share a slideshow that will catch your readers’ attention 

in a cluttered feed.  

To add a slideshow, simply click ‘Photo/Video’ when 

adding a post and choose ‘Carousel’ to add up to 

seven photos to a slideshow that will play 

automatically as your fans scroll through their feed.  

You don’t even need fancy photo-editing software 

or a separate app – just upload and you’re ready to 

publish. 

https://www.facebook.com/cresswelltowers/videos/vb.215651978473871/959552290750499/?type=2&theater
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15. Behind-the-scenes 

There’s something strangely intriguing about seeing something that we wouldn’t normally 

get to see, like someone setting up for an event, preparing for a performance, or getting 

ready for a new season. 

If you’re renovating any of your rooms or cottages, share progress – think of ways you can 

involve your Facebook audience – ask for feedback on the new curtain fabric, or the style of 

table lamp.  

 

If you’re developing a new menu, give fans a sneak peek and maybe ask them to choose 

between two potential new dishes. 

If you’re attending an event, share photos of you packing up the van and setting up your 

stand at the venue. 

Make them part of your project management team – the more involved they feel, the more 

they’ll want to come and see the improvements for themselves and support you and your 

business. 

 

  

https://www.facebook.com/200321490028381/photos/a.410454755681719.94724.200321490028381/651993948194464/?type=3&theater
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16. Sale posts 

Most of the posts I’ve mentioned so far haven’t sold anything, and for a very good reason.  

*Climbs on soap box. Clears throat* 

No-one is on Facebook to see endless promotional posts asking them to buy stuff so don’t 

publish post after post selling short breaks, long breaks, weekend stays, themed breaks, 

restaurant vouchers, etc.  

Argh!  

You’ll disappear from the newsfeed quicker than you can say “Facebook organic reach is 

rubbish.” 

*Climbs off soapbox* 

But (and it’s an important “but” so read it properly) they will hopefully want to buy some of 

what you’re selling – write posts that sell something 20% of the time, promoting last minute 

availability and special offers to your Facebook audience in approximately one out of every 

five posts. 

 

The other 80% of posts should be interesting, entertaining, amusing and inspirational posts 

that they will enjoy reading. 

 

  

https://www.facebook.com/ellaryholidaycottages/photos/a.126815644152432.27146.124052007762129/583315771835748/?type=3&theater
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17. Photo of what’s on the menu 

 

Nom nom nom. Who doesn’t fancy a mouthful of this right now?  

*Checks watch to see how long til lunch* 

Shot on a smartphone and published straight to your Facebook page, mouth-watering 

foodie pics can often generate a high number of likes and shares. 

Posting photos to Facebook is also a great way of announcing new additions to the menu… 

 

 

 

 

  

https://www.facebook.com/holbeck.ghyll/photos/a.161443010557824.26193.161436410558484/994491890586261/?type=3&theater
https://www.facebook.com/229268593806268/photos/a.528360177230440.1073741824.229268593806268/1073276049405514/?type=3&theater
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18. Featured property or room 

Not all of your fans on Facebook will have been to stay with you, and even those who have 

won’t have seen every single one of your rooms or your properties.  

Open up the curtains on a different property or room each week or month, putting a 

spotlight on the accommodation’s facilities and location so people who haven’t visited 

before or who haven’t stayed there can see behind the curtains. 

 

 

BONUS IDEA: You could run a special offer on the property of the week alongside, making it 

available to just one person on a first-come-first-served basis, or inviting people to join your 

email list to receive early offers before they’re published on Facebook. 

 

  

https://www.facebook.com/norfolkcoastholidaycottages.co.uk/posts/939004726197632
https://www.facebook.com/norfolkcoastholidaycottages.co.uk/posts/939004726197632
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19. What’s happening where you are 

Life can be a bit like groundhog day, doing the same things day in day out. But 

sometimes something a bit different happens, and this is the type of thing that you can 

share on your Facebook page to brighten someone else’s day. 

 

Who wouldn’t be thrilled if a pug came into their office?? 

Maybe you don’t have pug visits, but perhaps you’re having a massive delivery of new 

bedding for the cottages, or there’s a birthday in the office and everyone’s having cake, or 

maybe…. 

It’s easy to get caught up in the normality of everyday life running a business, but keep an 

eye out for exciting things that might bring some added sparkle to your Facebook newsfeed. 

 

  

https://www.facebook.com/junkeedotcom/photos/?tab=album&album_id=880008562111609
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20. Local food 

Foodie holidays have never been so popular. Food porn on TV (you know who you are, M&S) 

and the rise of the celebrity chef (Saturday Kitchen Best Bites anyone?) have contributed to 

a massive demand for breaks that introduce visitors to local produce and regional 

specialities. 

Feature local food in your Facebook posts by publishing photos of favourite regional dishes. 

 

 

Some holiday businesses even offer themed breaks where guests get to take part in a 

cookery class during their stay, using local produce to create mouth-watering dishes they 

can take away. Just saying. 

  

https://www.facebook.com/permalink.php?story_fbid=10153419363800824&id=78714645823
https://www.facebook.com/permalink.php?story_fbid=10153419363800824&id=78714645823
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21. Be topical 

Every day is a national day of some sort, whether it’s National Bed Month (yes, that’s a 

thing), National Pie Week (any excuse…) or World Book day, and these events offer the 

chance to connect with your fans on Facebook. 

And of course there are four seasons every year, as well as Mothers’ Day, Halloween, and 

the traditional school holidays that affect millions of people in the UK. 

Try and consider the timing of your posts when creating content and post updates that 

resonate with your audience. 

 

Perhaps your fans don’t know about National Pet Month (as if) but you could enlighten 

them by sharing photos of staff pets or dogs who have stayed with you over the years.  

This type of planning can complement any promotion you’re running, such as ‘Dogs stay 

free this month as part of National Pet Month’ or a ‘Guinness offer for St Patrick’s Day’.  

Plan ahead and schedule posts that fit with national events and holidays. 

  

https://www.facebook.com/globebrighton/photos/a.201153946622005.48475.170500789687321/1050129195057805/?type=3&theater
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Or be really sharp and respond to and share national or local news stories: 

 

  

https://www.facebook.com/innocent.drinks/posts/10154059240151204
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22. Share a recipe 

Just because they’re not with you doesn’t mean they can’t cook a dish that reminds them of 

holidaying with you….  

You most likely have a regional dish or traditional recipe local to your area – add a favourite 

recipe to your blog and link to it from your Facebook page to give your fans the opportunity 

to bring the tastes of smells of their holiday to their homes. 

This could become a regular feature, as shown below on the Visit Wales Facebook page: 

 

  

https://www.facebook.com/visitwales/posts/10153693521796785
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23. Share attractions nearby 

When we book our family holiday we spend a lot of time researching what there is to do 

nearby. With an 8-year-old son I need to know there’s plenty to keep us all entertained 

during our stay, whether it’s raining 24/7 or the sun is shining. 

Save your guests the effort of researching for themselves by posting regular ideas of things 

to do nearby, whatever the weather. 

 

This inspires them to want to visit and also reassures them that they will have lots to do 

nearby when they stay with you. 

Or share tips on how to get the best out of local attractions: 

 

  

https://www.facebook.com/turnberrypark/posts/830519777052115
https://www.facebook.com/StonehengeEH/photos/a.684348064923355.1073741827.170137036344463/1131919466832877/?type=3&theater
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24. Series of themed posts 

Create a series of posts around a particular topic such as theme parks, art galleries, fab 

restaurants or fabulous beaches nearby. 

The Visit England Facebook page regularly picks a topic and publishes posts that feature 

relevant attractions around that topic. 

 

This is another effective way to highlight all the fantastic things there are to see and do near 

your holiday business. 
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25. Surprising stat 

Did you know that it takes about 50 licks to finish a single scoop of ice-cream? 

Me neither. 

But when I saw that stat in a magazine the other day, I read it aloud to my husband and my 

son, and we all said “huh” and raised our eyebrows with interest.  

Anything that gets your reader to respond, whether that’s by laughing, telling their friend or 

saying “huh” (and raising their eyebrows), is going to make your page more memorable and 

make them more likely to click the like, comment or share button. 

And we know how important that is to increasing our reach on Facebook. 

So try and include occasional posts featuring random facts. 

You don’t even have to research your own – ‘Did you know?’ is a popular Facebook page 

which shares stats and surprising facts every week: 

 

You can also save a post by another business page to share on your page later.  

  

http://www.icecream.com/icecreaminfo
https://www.facebook.com/DidYouKnow.v1/?fref=photo
https://www.facebook.com/DidYouKnow.v1/photos/a.220565837983179.56552.218257568214006/1103107489729005/?type=3&theater
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Simply click the little grey arrow and select ‘Save Post’ from the dropdown menu. Any posts 

you save will be stored on Facebook forever – browse your library of saved posts using the 

link in the sidebar of your newsfeed. 
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26. A local animal 

You probably know that the internet loves cats. But did you know it’s also a fan of cows (or 

should I say “coooos”? 

 

At the last count, Katrina the Highland Cow has almost 3,000 likes and over 200 shares on 

the Visit Scotland page. 

Local animals can be a part of the memories on a family holiday, as visitors drive past the 

same horses each day or look out for the same ducks each morning when they open the 

curtains in their room.  

Remind them what’s happening while they’re away by sharing photos of their favourite 

animals and invite them to share their photos and memories. 
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27. Guess where this is? 

This is one of the most popular types of posts I’ve seen on Facebook when managing 

Facebook pages for holiday businesses – simply share a photo of somewhere near to your 

holiday business, whether it’s a beach, a headland, a landmark, even a roundabout, and 

invite your fans to identify exactly where it is. 

 

No prize for the winner, just the smug satisfaction of getting it right. 

  

https://www.facebook.com/ilikelefkada.gr/photos/a.378692675580624.1073741828.378688122247746/920337701416116/?type=3&theater
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28. Mind games 

A worldwide poll by Ipsos suggests that we like to share interesting content when posting to 

Facebook, and this doesn’t have to be our own stuff. 

Let’s for a moment consider the phenomenon of the black and blue/white and gold dress 

photo from 2014 – which colours do you see in the photo below? 

 

This post by ‘Amazing Photo in the World’ also generated thousands of comments and 

shares: 

 

  

The photo of this dress almost 

broke the internet (it’s black 

and blue, by the way – end of), 

but this type of post is a great 

way to get conversation going 

on your page. 

It’s not easy to create from 

scratch yourself, but keep an 

eye out for viral posts doing 

the rounds in your feed and 

share those that strike you as 

interesting to see what your 

fans think. 

http://www.ipsos-na.com/news-polls/pressrelease.aspx?id=6239
https://www.facebook.com/amphotos2013/photos/a.449080095113190.99598.449053418449191/1114295035258356/?type=3&theater
http://www.independent.co.uk/news/science/what-colour-is-the-dress-blue-and-black-or-white-and-gold-whatever-you-see-says-a-lot-about-you-10074490.html
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29. New this year 

There is something hard-wired in our brains that says new is good. This isn’t just my opinion, 

it’s psychological fact.  

This is one of the reasons why people queue up outside Apple stores in the middle of the 

night to get their hands on the latest iPhone, and why kids always want to play with the next 

new toy or game. 

Create content that feeds our demand for new things. 

 

Share photos of new products available, or new properties being added to the portfolio, or 

perhaps of new services being made available to guests or new attractions opening nearby. 

  

http://lifehacker.com/novelty-and-the-brain-why-new-things-make-us-feel-so-g-508983802
https://www.facebook.com/southviewpark/photos/a.294565483912589.61742.151973551505117/974483869254077/?type=3&theater
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30. Invite fans to share their photos 

As much as we enjoy looking at other people’s picture, we also love love LOVE to share our 

own, so make it easy for your Facebook fans to join the conversation with their pics. 

As Ryan Lee said, people come for the content but they stay for the community. 

Perhaps you could run a photography competition* where the winner wins a holiday at your 

cottages?  

Or you could publish a photo of your favourite local beach and invite fans to share pictures 

of theirs in the comments or by using an agreed #hashtag. 

 

* WARNING It’s fine to promote your competition on Facebook but there are strict rules on 

running competitions on the social network itself so make sure you don’t get in trouble. 

  

https://www.facebook.com/page_guidelines.php#promotionsguidelines
https://www.facebook.com/EnjoyEngland/photos/a.10150321251443129.340164.32789373128/10153494850148129/?type=3&theater
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31. Support a cause 

According to CoSchedule the main reason we share posts by someone else on Facebook is 

because it’s a way to support causes or issues we care about. 

 

Here’s another quick example – this anti-drink-driving video by Budweiser caught my eye 

the other day as I was scrolling through my Facebook feed and I shared it with my friends 

(click the image below to view the video in a new window): 

 

Facebook isn’t just about selling stuff – it’s not just about making money and trying to reach 

more customers to get more bookings.  

Have you ever seen a post on Facebook 

that’s really struck a chord with you?  

One that’s given you a lump in the throat 

or that’s given you goosebumps and made 

the hairs on your arms stand up? 

The story of the amazing Stephen Sutton 

(left) was one such story and it went viral in 

2013. 

Stephen’s story was so inspirational that 

everyone wanted to share it with their 

friends and family and show their support 

for Stephen’s stellar fund-raising efforts. 

http://coschedule.com/blog/
https://www.facebook.com/dailymirror/posts/10152371541329162
https://www.facebook.com/atchuup/videos/1670768963189838/?pnref=story
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It’s also about people, showing what we care about, connecting with others and supporting 

causes that matter, so be yourself and don’t be afraid to show a human side. 
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31 Facebook posts that pop 

Templates for Posts that Reach More People for You to Use on Your 

Own Facebook Business Page 

1.  Get personal & share your opinion 

2.  Look back in time with #ThrowBackThursday 

3.  Photograph the view from your window #rightnow 

4.  Ask questions. Then respond 

5.  Share other people’s video 

6.  Link to a blog post 

7.  Share reviews of your business 

8.  Publish inspirational quotes 

9.  Post photos of the weather 

10.  Make a video of cooking 

11.  Find and share bizarre produces your audience will love 

12.  Introduce members of your team 

13.  Share personal stories 

14.  Create a slideshow of photos from an event 

15.  Post photos of behind-the-scenes 

16.  Promote something 

17.  Share photos of what’s on the menu 

18.  Feature a property or room with a photo post 

19.  Post a photo to show what’s happening today 

20.  Share photos of locally sourced and prepared food and ingredients 

21.  Be topical by linking with National Days and events 

22.  Share a local recipe that guests and fans can make at home 

23.  Feature photos and news from nearby attractions 

24.  Run a series of themed posts 

25.  Share a surprising statistic 

26.  Take and share photos of local wildlife 

27.  Challenge fans to guess the location of the photo 

28.  Share viral posts 

29.  Talk about what’s new 

30.   Invite fans to share their photos 

31.  Support a cause 
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Content Calendar 

Month            

Add dates to the blank calendar template below before planning your Facebook posts for 

the month by writing headings in each box.  

Monday Tuesday Wednesday Thursday Friday Saturday Sunday 

 
 
 
 

      

 
 
 
 

      

 
 
 
 

      

 
 
 
 

      

 
 
 
 

      

 
 
 
 

      

 

Things to consider: 

 National Days or events – can you tie-in your posts with topical events? 

 Content type (video, photo, text, links) – vary the format of your posts 

 Combine your own content with other people’s content – share posts from other 

pages relevant to your audience 

 


